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1. In the spaces below, please identify each of your goals from the action plan and denote the 

extent to which the goal was accomplished. Please attach materials that support this 

assessment. 

 

1=not at all accomplished, 2=minimally accomplished, 

3=somewhat accomplished, 4=fully accomplished 

 

Goals:                                 1           2          3         4 

1. Faculty Knowledge and Awareness: Advancement of the 
understanding of the value of community engaged scholarship 
for P&T.   

2. Student Awareness: Increasing awareness of students as 
engaged citizens. Developing students’ empathy for community 
issues. Preparing students for real life responsibility as a design 
professional and promoting students’ lifelong learning. 
Increasing students’ potential to become more intentional and 
their engagement to address societal needs. 

3. Student Opportunities: To create community engagement 
design project opportunities that will be available to 
undergraduate interior design students in the sophomore 
course and a social responsibility workshop available to the 
Department of Design, Housing and Apparel undergraduate and 
graduate students. 

 

4. Student Incentives and Rewards: To reward and acknowledge 
outstanding students for community engagement. 

5. Community Partner Awareness: To develop mechanism for 
informing community partners about community engagement 
opportunities. 

6.  

7.  

8.  

 

 X 

X 
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 X 
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2. Choose one area of accomplishment and explain what factors contributed to that success.  

Student Awareness: Increasing awareness of students as engaged citizens. Developing students’ 

empathy for community issues. Preparing students for real life responsibility as a design professional 

and promoting students’ lifelong learning. Increasing students’ potential to become more intentional 

and their engagement to address societal needs. 

Success Factors: The department wide social responsibility workshops led by facilitators from 

industry in October and December 2016 contributed to increasing students’ awareness as engaged 

citizens and their empathy for community issues. The two community engaged projects: the City of 

Brooklyn Park Project (March 8 - April 12, 2017) and Phalen Family Pharmacy Project (April 14 -May 

3) completed in IDES 2604 – Interior Design IV helped student increase their awareness as engaged 

citizens and empathy for community issues. 

Below are some reflections collected from students after the community engaged projects. 

“I have been challenged to step outside my comfort zone and work with other people on projects that 

don't necessarily fit my interests. I love broadening my horizons, and working on a city hall and 

collaborating with other people was definitely a worthwhile experience to put under my belt. 

Although it was not easy, it made it that much more worthwhile in the end. In addition, it was also 

challenging to work within the constraints of an existing building structure.” 

 “I think it is important to remember the people behind every project. I think that this project really 

opened my eyes to what I can expect when working with clients. I realized through this project that I 

really enjoy helping peoples vision become reality. It makes me happy to see them excited about the 

space we have laid out for them.” 

“I definitely have a better understanding of Brooklyn Park as a city, as well its values.” 

“I've learned that it's really important to have people in a community that are concerned with 

community engagement and to work on bringing people together.” 

“I have learned that Brooklyn Park is a pleasant place to live and is a very undiscovered community. 

Despite its negative stereotypes, the city of Brooklyn Park has made major strides in growing its 

community and making it a unique and united place to live, welcoming everyone.”  

“The primary lesson I'm taking away from this project is to appreciate the insights of clients. Seeing 

how excited Angelica and Wokie were by our work, while still bringing up important practicality 

issues, made me grateful for the real-world experience they brought to the table. Even though they 

didn't know as much about design in particular, they really understood the needs of employees and 

residents in a way we couldn't in such a short time.” 

“My appreciation and understanding of the importance of interior designers have expanded, as it is a 

new experience to work with real members of the community and solve real problems with them.” 



“I have a greater respect for Hmong culture, as well as small, family-owned businesses.” 

“This project has taught me a substantial amount of new information on the Hmong community and 

their presence in the United States and in Saint Paul specifically. I appreciated this because I feel it's 

important to have a good understanding of the diversity in culture within our location and 

throughout the world.” 

“We as designers can be very ignorant. We want to push our designs and desires onto others but it 

may not be what others want. I think that it is incredibly important to recognize that people are in 

fact different from one another and that it is possible to design a space that is culturally cognizant. I 

think that it is important to recognize the differences and the backgrounds of people and cultures to 

the best of our knowledge.”  

 

3. Choose one area of struggle and explain the factors that prevented success at this point in time. 

Student Incentives and Rewards: To reward and acknowledge outstanding students for community 

engagement. 

Factors that prevented success: We have in place means to recognize outstanding students within the 

individual courses and classes for their outstanding contribution to community engagement. Faculty 

in the College of Design also have means to reward undergraduate engaged students through 

participation in the Undergraduate Research Opportunity programs for a stipend. However, we do not 

have a mechanism set up to acknowledge students at the program level or department level for 

outstanding engagement work. We will continue to work on creating recognition opportunities in the 

College. Perhaps, as a Department in the next academic year, we might be able to set up recognition 

and awards for outstanding engaged students and recognize them at the College awards event. This is 

an effort we will suggest to our Department heads, Associate Deans and College Dean to create a 

funding and mechanism for soliciting nominations for outstanding engaged students across the 

departments and college. 

 

4. What lessons did you learn in each of the following areas that would be beneficial information 

for future Engaged Department teams? 

 
Team Formation It is important for all team members to buy into the engaged activities being 

promoted as a result of the engaged department grant. We lost a faculty member 

who relocated to Canada due to family reasons after the first semester of the 

grant. We also lost another faculty member who could not participate due to 

unforeseen emergencies. Consequently, at the end of the grant period we only 

had two active faculty members completing the program. 



Meeting 

Coordination 

Knowing the meeting times ahead was very helpful for planning in our team and 

the office of public engagement staff did a great job notifying us upfront so we 

could plan ahead. Even with timely notification, we still had some situation beyond 

our control like a conflict with a tenure track faculty candidate visit, but we were 

able to make things work and ensure that we had representation at all events and 

meetings. 

Action Planning It was extremely beneficial for us as a team to work through the action plan 

together during the working sessions allotted during the initial planning sessions. 

This contributed positively to the success of the grant. 

Implementation The implementation planning was smooth in Fall 2016, however in Spring 2017 

only one faculty member coordinated the implementation efforts of the 

community engaged projects in the sophomore courses as one colleague relocated 

to Canada.  

Budgeting The only struggle we had on the budgeting was the tremendous amount of time 

required to plan spending because of limited staff assistance within the 

Department of Design, Housing and Apparel.  

Other We also connected with the Pharmacy Department during the Engaged 

Department program which resulted in one collaborative community engaged 

project with our Sophomore Interior Design studio, Dr. Paul Ranelli in Pharmacy 

redesigning the Phalen Pharmacy in the Hmong Community in St. Paul. 

 

5. What strategies will your team implement to continue its work toward becoming an Engaged 

Department?    

In the coming academic year we hope to survey the overall student body in the Department of Design, 
Housing and Apparel (DHA) on engagement so we can create broader awareness to use for recruitment 
and retention of students in our college. We hope to be able to develop a department wide definition 
of engagement and increase the visibility of our programs engaged work. We hope some of the 
engaged work will lead to recruiting diverse faculty and students to the College of Design. 

 

 

6. Please provide feedback about the Engaged Department grant program and your 

recommendations for future institutes.  
 

We would recommend larger engaged department team sizes. For example, we started with a team 
of four, but along the way one faculty member relocated to Canada after the fall semester and 
another faculty had various other conflicts. Only two faculty members were present in the final 
session. The workload can be better distributed with larger groups. 



 
 
 
 
 
 
 
7. Complete the final expenditure report below or attach your own document.   

 

Amount of grant:                 

 

Description of expenditure:                         Amount spent: 

Social Responsibility Workshop  facilitator travel $445 

Social Responsibility Workshop  facilitator accommodations (Chris Bruning 

and Sean Quinn) 

$498 

Parking Costs $18 

Hospitality for Social Responsibility Workshop $658 

Honorarium for Chris Bruning $1000, Quinn $500 $1500 

Sophomore engagement project busing to Brooklyn Park and Hmong 

Market 

$750 

Research Assistant * $1650 

Honorarium for Workshop facilitator in Fall 2017 $1000* $1000* 

Workshop facilitator accommodations in Fall 2017 $250* $250* 

Workshop facilitator travel in Fall 2017 $350* $350* 

Hospitality for Social Responsibility Workshop in Fall 2017* $381* 

Total Amount Spent  $7500 

*Amount to be used to support engagement in fall 2017 


